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Fluid milk in U.S. households: it is no secret that fluid milk sales
have been in an overall decline since after World War II. There have been
years, here and there, where fluid milk sales increased slightly year-over-
year. Unfortunately, we have yet to achieve sustained growth in this area.

Certain categories, like whole milk, flavored milk, and lactose free, have
experienced year-over-year gains for the last couple of years for various rea-
sons. However, there are several reasons why this has not offset the overall
decline. Lack of innovation within the fluid milk category, a shift to eating
away from home more frequently, and increased competition from other
beverages are common reasons cited for declining milk sales.

The COVID-19 pandemic temporarily reversed the negative fluid milk
sales trend for a few months in 2020 because demand shifted from food ser-
vice back to retail. Fluid milk sales data for 2020 will be released in August
2021. It will be interesting to learn what the final fluid milk sales numbers
are for the past year.

Taking a closer look at competition, space in the refrigerator for milk has
never been as great a commodity as it is today. It is amazing to go into a gro-
cery or convenience store today and see the variety of options for drinks. I
remember as a kid, there were basically five main categories to choose from:
milk, juices, soft drinks, tea, and coffee. The choices for tea were sweet or
unsweet, although in North Carolina, unsweet was not very common. The
choices for coffee were regular or decaffeinated. It is staggering to see the
expansion in flavored teas and coffees alone. Add in the multitude of other
options available like sports drinks, energy drinks and plant-based drinks
and you have coolers full of nearly countless options to choose from.

If you watch TV or see advertisements in print media, you may be sur-
prised to learn that plant-based alternatives are not the main competition
for milk. Based on market research conducted and reported in 2017, if a con-
sumer chose to drink something besides milk, 53% of the time they chose
to drink bottled water instead. Coffee was a distant second with 11% saying
they drank coffee instead of milk. Plant-based beverages, encompassing all

Prices change daily. This market information is an example for educational purpos-
es. The market data below are compiled weekly by Farmshine, via CME & USDA reports
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the decades-long decline in
sales. According to 2019 International Resources, Inc. (IRI) data, fluid milk
is still in 94% of the nation’s households, with 52% of those households
exclusively buying milk (33 gallons of milk per year). That means, 42% of
U.S. households buy both milk and plant-based alternatives (29 gallons of
milk per household compared to only 5 gallons of plant-based beverages).
Furthermore, only 3% of households buy plant-based beverages exclusively
(9 gallons per household per year). The remaining households (3%) do not
buy either milk or plant-based beverages. Plant-based beverages will not go
away, nor should they. Having choices is good, and those freedoms are what
makes our nation great.

However, those choices should be made on reality, not emotion or mis-
leading marketing gimmicks. We certainly should not ignore the plant-based
beverage category, and we should continue our industry efforts to fight the
“milk” labeling issue, misleading claims, and sometimes borderline slan-
derous, inaccurate accusations about the dairy industry. The reason for the
decline in milk
sales is not sin-
gle fold nor will
be the solution
for turning the
category around.
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CME DAILY FUTURES & OPTIONS TRADING — JAN. 19, 2021 AT THE CLOSE

JAN-21 FEB-21 MAR-21 APR-21 MAY-21 JUN-21

JUL-21 AUG-21 SEP-21 0CT-21 NOV-21 DEC-21 ]

CLASS Il MILK FUTURES ($/CWT) vs. 2 weeks ago: Jan-Feb 20 cents lower, rest of board steady to 20 cents higher.

16.22 18.48 18.61  18.22 17.75 17.66  17.67 17.65 17.65 17.63 17.43 17.27 "
;A"G = CLASS IV MILK FUTURES ($/CWT) vs. 2 weeks ago: Jan steady; rest of board 25 to mostly 40 cents higher.
b;;',:?oi 13.77 14.49 15.27 15.84 16.01 16.26 16.52 16.63 16.76  16.92 16.92 16.89 m
North.  -me-eememeememmememmeens HIGHEST & LOWEST DAILY SETTLE PRICE FOR CL. Il OVER LIFE OF CONTRACT & MONTH / YEAR IT OCCURRED----------cermmenees
Eastand 18.44 11/20 19.04 01/21 1892 01/21 1822 01/21 17.99 01/21 17.99 01/21 17.81 01/21 17.70 1220 17.82 01/21 17.6512/20 17.4512/20 17.40 12/20
Mid-East 14.80 03/20 14.82 03/20 14.62 03/20 14.56 03/20 14.52 03/20 14.31 03/20 14.50 03/20 14.50 03/20 14.50 03/20 14.2103/20 14.1903/20 14.50 03/20
. MILK BASIS ($/CWT) — PA BASIS & 2014-16 AVG OF PA/NY/VT/OH — YOUR INDIVIDUAL BASIS WILL VARY (MAILBOX - CLASS 3)
WRSN PA 230 181 158 119 160 128 101 08 133 187 170 275
Pice 'AVG 2.70 2.25 2.02 1.25 2.14 1.80 1.12 0.90 1.32 1.82 1.65 2.72
over  DMC OFFICIAL GROSS MARGINS per cwt.(USDA All-Milk, com/ alfalfa hay & lllinois soybean prices, feed for all classes of dairy cattle on the farm)
Feed DMC SEP-19 OCT-19 NOV-19 DEC-19 JAN-20 FEB-20 MAR-20 APR-20 MAY-20 JUNE-20 JULY-20 AUG-20 SEP-20 OCT-20 *NOV-20
Cost 1041 10.88 1221 1195 10.72 10.06 = 945 6.03 537 999 1241 1083 | 940 1113 *11.87 11
percwt.  U.S, AVG MILK MARGIN per 100 Ibs milk based on 75-Ib herd avg & USDA’s All-Milk price, USDA-reported com & alfalfa hay & Ill. soybean prices (lactating feed only)
YELLOW " AyG-19 SEP-19 OCT-19 NOV-19 DEC-19 JAN-20 FEB-20 MAR-20 APR-20 MAY-20 JUN-20 JUL:20 AUG-20 *SEP-20 *OCT-20 *NOV-20
payment 1294 1339 1398 1529 1494 1386 13.18 1223 877 806 1259 1504 1343 *12.33 *14.44 *15.64 m
triggered PA AVG MILK MARGIN per 100 Ibs milk based on 75-Ib herd average and USDA's PA All-Milk price, USDA com & alfalfa hay & Buff., NY soybean prices (lactating feed only)
1273 1317 13.09 1376 13.78 13.10 1220 1124 827 679 944 1267 1110 *10.91 *11.31 *13.92 m
CLASS Il MILK ($/CWT) OPTIONS — PUTS — Daily Strike Price / Premium
16.250.09 18.50 0.77 18.50 1.11 18.251.20 17.751.19 17.751.28 17.750.89 17.751.25 17.751.24 17.751.22 17.50 1.17 17.251.16
MAR-21 SEP-21 DEC-21 MAR-22 Example MAR-21 JUL-21 0CT-21 DEC-21
CORN ($/BU) OPTIONS — CALLS Daily Strike SOYMEAL ($/TON) OPTIONS — CALLS
& 5202200 5.302810 5.202310 5.502020 Price /Premium 420 4045 470 2395 410 2495 410 26.35
i 5.800500 7.000570 6.6006.10 6.9007.10 540 0150 570 05.90 600 03.15 570 05.25
CORN FUTURES ($/BU)
MAR-21 MAY-21  JUL-21 SEP-21 DEC-21 MAR-22 MAY-22 JUL-22 SEP-22 DEC-22 MAY-23 JUL-23 REND
5.260 5.282 5.250 4.776 4550 4.612 4.650 4.670 4.266 4.120 4.180 4.194 "
WEEK AGO
5.244 5276 5.240 4774 4532 4574 4596 4600 4.234 4086 4.146 4.154
SOYMEAL FUTURES ($/TON)
Gk JAN-21 MAR-21 MAY-21 JUL-21  AUG-21  SEP-21 OCT-21 DEC-21 JAN-22 MAR-22 MAY-22  JUL-22 REND
5\ 450.5 447.0 443.0 4304 4126 3951 3919 388.3 377.0 3722 370.3 364.2 MIXED
WEEK AGO
4624 4571 4536 4499 4358 4132 3899 386.3 3816 368.7 363.7 361.9
*_ PA MILK MARGIN & IOFC-LATEST PSU VALUES - *NOV. 2020 CME DAIRY CASH-SETTLED FUTURES ($/LB) 01/19/21  SPOT CASH TREND
NEW FEED COST  IOFC (5/COW _PAMILK MARGIN JAN FEB MAR APR MAY JUN @ JUL 01/19/21
FEED = ($/CWTmilk) @75 Ibs milk) ($/CWT milk) NFDM 1142 1210 1.237 1257 1.266 1.281 1291 11 1.2150 11
SCWT. *NOV. 73711 *10.44 11 *13.92 11  WHEY 0457 0493 0500 0499 0492 0488 0491 11 0.5350 1
OFC =  *pDE, — e e BUTTER 1.440 1.475 1590 1.695 1.720 1.760 1.797 MIXED 1.4050 11
scow REVMO - *7.49 8.48 11.31 CHEESE 1671 1881 1880 1.839 1.787 1785 1789 Ll  See Below
YRAGO 7.24 10.32 13.76 CME SPOT CHEESE: BARRELS 1.5600 / 40 LB BLOCKS 1.8000 1l /1l

oML Br masox *=NEW ANNOUNCED FEDERAL ORDER PRICES (s/cwn) CURRENT FEDERAL ORDER VALUES ($/LB) * = *NEW

SE $770 568 81996 CL 1 ADVIL CL ITT  CL ML CLIVTT ALLMILK-US ALL-MILK-PA | WEIGHTED AVG. 4-WK DEC 1-31, 2020 DEC. 2020

[ 1050 400 s154r  15.14uan) 14.01pEc) 15.720ec) 13.360Ec) 21.300v)TT 20.20Nov)TT| PRODUCT  VALUE MAKEALLOW NET COMPONENTS

T e, TR Sl MONTHAGO 4.09F 4.02F CHEESE 24535 0.2003 1.4430 !l PROT 3.0282 !l
e ies a0t s 19.87 1386 2334 1330 2020 18.80 BUTTER 14558 0.1715 1.2716 Ll B.FAT 1.5399 1l
L, 1720 388 31738 YEARAGO NFDM  1.0951 0.1678 0.9273 1T N.FAT 0.9180 1T
ol B e 19.01 16.81 19.37 16.70 21.10 21.10 DRYWHEY 0.4171 0.1991 0.2180 TT  OTHER 0.2245 17

'NY $18.20 3.77 $16.72

pacasts18.00 3.88 $16.71 CATTLE - DAIRY PURPOSES($/HD) NORTHEAST (Avg. JAN. 13, 2021 sale New Holland, PA)* PRICES MOSTLY HIGHER

"TX $17.40 4.17 $16.71
[*U.S. $17.90 3.90 $16.62

COWS: Fresh Bred Springing HEIFERS: Bred Beefx (bred) Springing Open: 500 Ibs Beef X 600-900 Ibs 900-1000 Ibs BULLS(1100-1300 Ib)

;';f,,’fj,fgff&i;gg e 1075 900 875 850 N/A 850 325 N/A 500 655 950
:ﬁ/la g]g;g ggg glggg MONTH AGO COMPARISON
'NM $15.60 3.74 $14.74 1100 1050 975 775 775 900 400 NA 475 N/A 1000
pice  Avg. of prices reported by USDA Market News for FED HOLSTEIN STEERS ($/CWTLIVEWEIGHT) CURRENT BeefX WEEKAGO YRAGO
averages do PA Auction Markets JAN. 14-19, 2021 Choice & Prime 1250-1550 Ibs light test 75.00 (Limited)  90.75 83.25 No Test
Jowerend gu""_ MAv%:](fr CO\éVS (i/ cwr :"EWE'G”P BULL CALVES: No. 1 & 2, 90-130 Ibs 72.00 17500  65.00 6400 11
‘common’ remium e reakers oners ean
70-85 Ibs 75.00 160.00  50.00 2200 11
57.50 56.75 11 52,5011 48.50!l!
/}gel% I 2 WEEKS AGO =-rmrmrmmemememenen brought to you by:
N/A 57.50 55.85 48.85 " =
dressing Ty e ANBN S \ E ennsylvania
------------------------ YEARAGO ST t‘*}@j DalryEXCELLENCE AM ks DpEPARTMENTyOFAGRICULTURE
N/A 60.60 56.35 50.00 :




